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1. LEARNING OBJECTIVES (NEP 2020)

Fl’he curriculum for Media Studies at the Senior Secondary level aims to ensure that students are able to:
e Understanding Media Landscape: Comprehend various media forms, theories, and their societal
impact.
« Journalistic Skills: Develop news writing, reporting, and editing capabilities across platforms.
« Digital Proficiency: Master digital content creation, social media management, and online publishing.
e Production Expertise: Learn video/audio production, editing, and storytelling techniques.
e Critical Thinking: Analyze media messages, ethics, and industry practices critically.
o Practical Application: Apply media skills through projects, portfolios, and real-world content creation.
2. COURSE STRUCTURE & MARKS DISTRIBUTION
Unit Title Marks
1 Introduction to Mass Media and Communication 10
2 Print and Broadcast Journalism 10
3 Digital Media and Social Media 12
4 Film and Video Production 14
5 Media Industry and Career Development 14
Total Theory Marks 60
Practical Work 20
TMA 20
Grand Total 100
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Unit 1: Introduction to Mass Media and Communication

10 Marks

Evolution of mass media.

Types of media (Print, Broadcast, Digital, Social).
Communication theories and models.

Media functions and roles in society.

Media convergence and digitalization.
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Unit 2: Print and Broadcast Journalism

10 Marks

e  Principles of journalism and news values.
News gathering, writing and editing.

Radio and television production basics.
Journalism ethics and media laws.

Types of journalism (investigative, feature, opinion).
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Unit 3: Digital Media and Social Media

12 Marks

e Introduction to digital platforms.
Content creation for web and mobile.
Social media marketing and strategy.
Blogging, vlogging and podcasting.
SEO and analytics basics.
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Unit 4: Film and Video Production

14 Marks

e  Fundamentals of cinematography.

®  Pre-production, production, post-production.
e Scriptwriting and storyboarding.

e Video editing techniques.

e Documentary and short film making.
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Unit 5: Media Industry and Career Development

14 Marks

® Media organizations and structure.

e  Advertising and public relations.

® Media economics and business models.
e Career opportunities in media.
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e Portfolio development and p'érsonal bréhding.

4. PRACTICAL WORK (30 MARKS)

Objectives: To provide students with hands-on experience in content creation, technical production, storytelling,
and digital media management

Assessment Breakdown:

Practical Examination 05 Marks
Practical File/Portfolio 05 Marks
Project Work 05 Marks
Viva Voce 05 Marks
Total 20 Marks

Practical Components & Requirements:

o Software/Equipment Requirements: Video cameras/DSLR, Audio recorders, Editing software
(Adobe Premiere Pro, Final Cut, DaVinci Resolve), Photoshop, lllustrator, Audacity, MS Office,
Social media platforms, CMS platforms (WordPress), Graphics tablets.

e Practical File: At least 15 activities covering news writing, video editing projects, photography
assignments, social media content creation, audio production, script writing, interviews,
documentary clips, blog posts, podcast episodes, media analysis reports, advertising
campaigns, photo essays, radio shows, video reports.

e Project Work: Documentary film, news package, media campaign, podcast series, photo
story, video content series, investigative report, social media strategy, or multimedia
presentation.

5. CAREER OPPORTUNITIES & SKILLS

Key Concepts & Skills
e Core Concepts: Mass Communication, News Values, Media Ethics, Visual Storytelling, Audience Analysis.

e  Practical Skills: Video Editing, Content Writing, Photography, Social Media Management, Audio
Production, Public Speaking

Career Roles & Average Monthly Income |
Role Income Range (INR)
Journalist/Reporter ¥20,000 - ¥85,000
Video Editor ¥18,000 - ¥75,000
Content Creator/Influencer 325,000 - ¥2,00,000
Social Media Manager ¥22,000 - 90,000
Photographer/Videographer ¥20,000 - ¥1,00,000
Radio Jockey/Anchor ¥18,000 - 80,000
Film Director/Producer ¥30,000 - ¥3,00,000
Media Consultant 28,000 - ¥1,20,000
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6. STUDY MATERIAL & RESOURCES

Resource Type

Details

Prescribed Textbooks

1. Media Studies (Class XIl) - CBSE/NCERT Publication

Self-Learning Material

CBSE SLM for Media Studies (Code 832)

Reference Books

- Mass Communication Theory books
- Journalism handbooks

- Digital Media guides

- Film Production resources

- Media Law and Ethics books

Online Resources

- Journalism schools resources

- Media industry websites

- YouTube tutorials (video editing, photography)
- Online courses (Coursera, LinkedIn Learning)

- News platforms analysis

Software/Tools

- Adobe Creative Suite (Premiere Pro, Photoéhop, lllustrator)
- Audacity, MS Office, WordPress

- Social media analytics tools

- Video cameras, Audio equipment
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Marks

Theory

Written Examination

80

TMA

Periodic Test + Multi Assessment + Enrichment + Portfolio

20

total

100
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